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Research Projects
ITE – Intern. and Innov. in Teacher Education

EDUVINET – Education via NetworksEDUVINET Education via Networks
EDUCAUNET – Critical Educ. Internet

GOCAL YOUTH – Intercultural Youth MediaGOCAL YOUTH Intercultural Youth Media
MEDIAPPRO – Media Appropriations by Y. E.

EUROPEAN Charter for Media LiteracyEUROPEAN Charter for Media Literacy
EUROPEAN Union - Media Literacy Expert Group

EUROMEDUC - <www.euromeduc.eu>EUROMEDUC www.euromeduc.eu



From ? ICT ?
«Multimiracle Landscapes» 

to ? ITC ?to ? ITC ?
«Media Literacy Reality-Shows»!

Thessaloniki, June 2008, Vítor Reia-Baptistap



Media Literacy
N E i t f M di ENew Environments of Media Exposure:

Digital, Virtual,  Analogical, Real, …

C d f I di i li Li iCompound of Interdisciplinary Literacies:
Historical, Social, Artistic, Narrative, Technological, …

f i i f l / l dInform. Society <> Society of Spectacle/ Knowledge: 
Internet, TV, V.Games, Mobile-Ph, Cinema, Music, Press, Literature, ... 

C i ti P D d d SkillCommunication Processes <> Demands and Skills: 
Scripto, Audio, Vídeo, Photo, Interactivity, On-Line, Off-Line, …

T hi S i t <> L i S i tTeaching Society <> Learning Society: 
Individual and Social Cognitive/Pedagogical Effects - Literacy Effects



Learning Society Literate Society

Media Education –
– Pedagogy of the Media –

– Media Literacy

From (old) (e-M &  W.C.)
L i M h d d L i P ibili iLearning Methods and Learning Possibilities

To (new) (e M & W C )To (new) (e-M &  W.C.)
Learning Environments (aware of Pedagogical Effects):
Exposition Awareness; Selective Assessment; Cultural Context; Criticalp ; ; ;
Thinking; Creative Expression. 



Mediappro (2006)Mediappro (2006)
50 millions young Europeans50 millions young Europeans 

(12 -18) are on line(12 18)   are   on line 
What do they do ? 
Wh d d ?What do we do ? 

What to do ?



Research method

7393 ti i (+/ 900 t 63 ti )- 7393 questionnaires (+/-900 per country - 63 questions)
« representations, attitudes, behaviours »

- Interviews (+/- 25 per country)
« How did young people, aged from 12 to 18 build
h i i i f h i ?

y g p p g
their own vision of the internet ?»
«What were their appropriations of New Media?»



Countries
Belgium
DenmarkDenmark
Estonia
FFrance
Greece
Italy

Portugalg
Poland

United KingdomUnited Kingdom



Internet was used far more at homeInternet was used far more at home

22% of young people said that they never 
used the Internet at schoolused the Internet at school 

(Belgium 42% ; Denmark 6%).(Belgium 42% ;  Denmark 6%).



Mobile Phones
95% of young people had their own mobile phones.

They were more likely to send text messages (79%) thanThey were more likely to send text messages (79%) than 
to call (65%).

The main use of phones was for communication with 
friends (first) and home (second).friends (first) and home (second).



Mobile Phones in Europe (2006)Mobile Phones in Europe (2006)

D k 98%Denmark 98%
Italy 97%
E i 96%Estonia 96%
U. K. 95%
B l i 94%Belgium 94%
Greece 93% Portugal 93%

l dPoland 90%
France 87%



Greece

Students, parents and teachers seemed to be unaware of 
i k / h ll i h I B id h Imany risks/challenges in the Internet. Besides, the Internet 

was not a common practice at school or at home and 
students prefered mobile phones because of their privacystudents prefered mobile phones because of their privacy.

Parents and Teachers were mostly absent from all new 
technological communication events Parents’ interesttechnological communication events. Parents  interest 
seemed to be mostly financial, as they were more 
concerned about receiving large bills than with content and g g
form within these new communication environments. 



PORTUGALPORTUGAL
All schools had internet access,

while 70 % had internet at home.

42% used internet daily at home42% used  internet daily at home,
while only 5% used it daily at school.

100% of those that had mobile phones used smsp
services abundantly .







I th N f LitIn the Name of Literacy

• Media Education Media Literacy

• Educação para os Media Literacia dos Media• Educação para os Media         Literacia dos Media
• Éducation aux Médias         Éducation aux Médias
• Educación en Medios Alfabetización en Medios
• Medienpädagogik MedienkompetenzMedienpädagogik Medienkompetenz
• Mediekunskap Mediekompetens

• media(i)literacy – e-mobility (imobility)
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